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Hotels - China

“China’s hotel market has grown rapidly in recent years,
and future growth prospects also look good, but there is
also rising competition in the market. While the number
of Chinese people travelling for work and leisure has
increased, driving the dramatic increase in new hotel
openings, hotel chains now face ...

Airlines - China

“China represents a market with both big opportunities
and challenges for the airline business. As growth and
competition increase at the same time, airlines need to
react by being more customer-oriented in terms of
service, marketing as well as product design.”
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