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September 2018

Shopping in Duty-free Stores -
China

“Consuming scenario’s extension and expansion
determines the success of duty-free retailers. Consumers
are no longer only satisfied by the on—site shopping
experiences; on-site enjoyment and off-site services will
become important to drive purchase. Moreover, duty-
free retailers need to properly position brand as well as
set clear marketing strategy to build ...

August 2018

Leisure Time - China

“Consumers nowadays pay attention to personal feelings
and try to strike a work-life balance. They place
emphasis on sensory and immersive experiences and
explore multiple meanings through leisure products and
services. Brands should provide opportunities for
consumers to express their personalities even publicise
their beliefs within brand contexts. What can ...
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Holiday Booking Process - China

“Chinese travellers are increasingly mature on holiday
planning and booking — most of them take main
responsibility and book increasingly early. To deal with
such changes, official selling channels need to know
them better and promote early, accommodations could
seek for playing a more important role in the whole
holiday ...
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