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Laundry and Fabric Care - China

“In order to develop laundry and fabric care products
with appealing selling points, companies need to
understand current Chinese consumers’ complex and
different laundry habits.”

— Yujing Li, Senior Research Analyst
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Household Paper Products -
China

“The two main reasons hindering consumers from using
niche paper products such as moist toilet paper and
kitchen wipes are low relevance and substitutable
alternatives, indicating that companies need to prioritise
market education if they plan to grow in these
subdivided markets.”

Cleaning the House - China

“Apart from concentrating on driving sales through
encouraging more frequent usage of household cleaning
products, brands should also focus on product
development in products featuring creative packaging
design and natural ingredients to add to value
perceptions. Opportunities also exist for robotic
electronic house cleaning products to cater for more
sophisticated ...
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