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March 2017
Cleaning the House - China

“Rather than trying to speed up consumers’ cleaning
frequencies or creating more cleaning tasks for Chinese
consumers, opportunities for market growth exist in
niche segments such as hard surface cleaners where the
product usage is relatively low due to cross-category
competition. A good way to drive product usage is in ...
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Air Care - China

“The mixed segment performance in air care is a
reflection of changes in consumer demand in the
category. While pure odour eliminating air fresheners
will remain as the bulk of the market, future growth
drivers are products that go beyond and address indoor
air pollution or improve the mental wellbeing ...
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