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Online Grocery Retailing - UK

“The online grocery market continues to grow in double
digits but remains a niche market in terms of the wider
grocery market. However, the shift away from
superstores to more convenient shopping channels is
certainly benefiting the market.”

– Nick Carroll, Retail Analyst

Bottled Water - UK

“Bottled water has enjoyed robust growth, benefiting as
a low-cost option on the go while incomes were
squeezed and boosted by good weather and its sugar-
free credentials. The slow growth in real incomes should
facilitate growth in spending. However, bottled water
risks this prompting trading up to other drinks,
highlighting ...

Attitudes towards Craft Alcoholic
Drinks - UK

“Consumers are likely to become increasingly
demanding of brands which claim to be ‘craft’, and the
onus is on the brands to ensure that they can provide
clear evidence of their craft credentials.”

– Chris Wisson, Senior Drinks Analyst

Cider - UK

“Positioning 750ml sharing bottles of ciders alongside
wines on restaurant/pub menus should help to boost
cider’s perceived sophistication and links to food-led
drinking occasions.”

Drink - UK
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