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“The rate of value growth slowed for both sports and “EIKEHE RS | RBRSAREERE AR, VAT
energy drinks in 2019, with COVID-19’s impact then iz, WK IEREE MRS, R — A RE
resulting in sales declines. The market will recover IRAIPER B IE RBEERTETE A O BES AR ITHES RTF
slowly but brands need to provide more value added E, K/To/BAEMRIE ERCOHTIARAE, ST, 8
when faced with increasing pressure from adjacent MTWEESE QTR |, AhiaH e B8 @R W
categories. Brands can increase market education to tie FERA BEE R IR,

- RXE , SEATIH

September 2020
Sparkling Drinks - China

“Sparkling beverages have proven their popularity
through the surge in sales of sparkling water, and their
wide range of application will allow extension into other
drinks categories. The shrinking population of key
younger consumers and enduring concerns around
sugar pose challenges for CSDs going forward. With
low/no/reduced (L ...
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