
June 2019

May 2019

April 2019

Free-from Foods - US

"The free-from foods market is growing, and with 62%
of consumers avoiding at least one ingredient, it is
unlikely to slow in the near future. However, the market
faces a number of challenges, such as differing priorities
for avoiding ingredients, skepticism over the
trustworthiness of the claims, and perceptions that ...

Oral Health - US

"For many consumers, oral care is perceived as a daily
health essential, offering a consistent usage occasion for
key players to penetrate. More than half of consumers
report using four to six oral care products during their
routine, supporting the need for supplemental products
to achieve and maintain oral hygiene ...

Prepared Meals - US

"After a slight sales decline, the prepared meal category
has enjoyed several consecutive years of positive growth,
a trend expected to continue. Single-serve and side
dishes have fared particularly well, with notable
successes in vegetable-based side dishes catering to the
consumer interest in increasing their vegetable intake,
as well as ...

Plant-based Proteins - US

"The plant-based proteins market is growing with no
signs of slowing. The challenge moving forward will be
for brands to find ways to please consumers with vastly
different dietary and taste preferences. The majority of
consumers report no specific dietary restrictions and are
most focused on taste over specific ingredients ...

Cough, Cold, Flu and Allergy
Remedies - US

"The majority of adults have experienced some kind of
cold, cough, flu, allergy, or related symptom in the past
12 months. Over-the-counter remedies are the most
common method for treating these ailments. Yet, after
achieving growth from 2013-17, category sales softened
in 2018. Mintel’s forecast calls for a gain between ...
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