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家居生活与清洁电器家居生活与清洁电器 - China

“随着消费者的需求更加多元化和新兴，家居生活与清洁
电器也在向多元化方向发展。无论是单身人士、宠物主人
还是有孩子的家庭，消费者购买家居生活与清洁电器的目
的各有不同，这给品牌带来挑战，即要创造不同的产品细
分以迎合这些多元化的使用场景。无论如何，随着消费能
力的提升和健康生活方式的意识不断增强，中国家居生活
与清洁电器市场将继续保持稳健增长。”

– 益振嵘，研究总监益振嵘，研究总监

Household & Cleaning Appliances
- China

“With more diversified and emerging needs from
consumers, household and cleaning appliances are also
moving forward in a path of diversification. Whether
they are single people, pet owners or families with
children, consumers have their own reasons for buying
household and cleaning appliances, which poses
challenges for brands to create ...

美容零售美容零售 - China

“新冠疫情爆发后，消费者不断转向线上，但对线上和线
下渠道产品质量和价格的认知存在差异明显。实体店需要
提供指导和体验式的产品服务，与消费者建立紧密联系；
线上平台则需要联手品牌活动，成为品牌的合作伙伴。直
播电商的发展应有助于线上渠道突破仅凭竞争性价格立足
的僵局，开创品牌认可的新格局。”

– 周文棋，研究分析师周文棋，研究分析师

Beauty Retailing - China

“Consumers are continuously shifting towards online in
the wake of COVID-19, but the differential in the
perceived quality of products and prices between online
and offline channels are marked. Physical stores need an
educational and experiential offering to connect with
consumers, while online platforms need to team up with
brand ...

Retail - China
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