MINTEL

June 2021

KIEEESIEILHEES - China

“TEEBBREFENTREMS THMFN , RELFSEE
HathEnZ T ARKR. TRERFAL. BEYEA
ERBRFNRE , HEEUWRRELEF S5 5HAME
KBARE , XA mhEH Rk , AR AIERRK= M
SUDEXLEL THRERRR. TR |, fEAHTERE
NER TR BATE A R EIRARRTIEE | FEZRELE
SiFaEA I RRRFTREEK.

— XK , FIRER

May 2021

ERFTE - China

“MEEIEEAR  HRERERNTREA L, (BXE LK

TREFMRENNMBRINNFEERAE, REEFE
RAGESAER AN MRS | SIHBEFRILZTKR ;

A NFRIKTFRIES) , BOAMMKEEKE. B
RN RN AT E L RE RN ETFHENIRILE
HIER , FFRIREATTRFER.

- B3, B HTIm

April 2021

Beauty Retailing - China

“Consumers are continuously shifting towards online in
the wake of COVID-19, but the differential in the
perceived quality of products and prices between online
and offline channels are marked. Physical stores need an
educational and experiential offering to connect with
consumers, while online platforms need to team up with
brand ...

Household & Cleaning Appliances
- China

“With more diversified and emerging needs from
consumers, household and cleaning appliances are also
moving forward in a path of diversification. Whether
they are single people, pet owners or families with
children, consumers have their own reasons for buying
household and cleaning appliances, which poses
challenges for brands to create ...
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