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Consumers and the Economic
Outlook - Quarterly Update - UK

“The increase in confidence that we discussed in
Consumers and the Economic Outlook — UK — March
2018 clearly wasn’t a one-off. Our confidence data has
been running for almost a decade now, and people’s
assessments, both of their current financial situation
and how they expect their finances to shape ...

The Leisure Outlook - Quarterly
Update - UK

“Consumers cut back on spending and put more focus
on their health at the start of the year. As we approach
summer peoples’ priorities appear to be shifting. A
quality over quantity mind-set is still apparent but
intention to spend on drinking and dining out is on the
rise. Leisure ...

May 2018

Pub Visiting - UK

“Millennials are particularly likely to view pubs as all-
round leisure experiences and are receptive to new and
more unusual forms of entertainment. The difficulty for
landlords will be to cater for these more open-minded
pub-goers while also meeting the needs of more
traditional patrons who tend to see the pub ...

April 2018

Drinks Packaging Trends - UK

“The spotlight on plastic packaging and the environment
is already driving change in the drinks market, while
health concerns present a challenge and an opportunity.
Consumer openness to using a deposit return scheme
bodes well for its implementation, meanwhile, portion
control packaging and nutrition labelling can appeal,
helping consumers to ...

Carbonated Soft Drinks - UK

“Driven by a growing focus on healthiness, consumers
are increasingly looking to limit their sugar intake,
the Soft Drinks Industry Levy exacerbating this issue.
This focus has led to many people switching to diet or
no-sugar variants of CSDs, pushed by heavyweight
players such as Coca-Cola and PepsiCo through their
Coca-Cola ...

What Children Drink - UK

“A wide range of drinks are bought by parents for
children. With parents looking for healthier drinks when
shopping for their kids and with school policies
promoting them, healthier drinks remain a key area for
brands to focus on. Single-serve drinks could come
under pressure in the coming years, though ...

Brand Overview: Drink - UK

“Category blurring is becoming more commonplace
within the drinks sector as brands seek to utilise positive
attributes from outside their immediate categories.
Energy drinks brands are already putting greater
emphasis on the water aspect of their drinks in a bid to
distance themselves from the more negative perceptions
that pervade ...

Convenience Stores - UK

“Growth in the convenience sector accelerated for the
third consecutive year, in part driven by inflation.
However, it was the structural changes, both through
acquisitions and failures, which made it a defining year
for the sector. The increased power of the multiples in
the market is likely to be both ...
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