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Pharmacy Retail - China

“The ability for a store to embrace the latest technology
innovation to provide seamless services and shopping
experience will become the key differentiator for
retailers to stand out while segmenting the consumer
based on their different behaviour and attitude would
make a pharmacy retailer more efficient. For large
players, designing ...
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Holiday Booking Process - China

“Operators have started to expand their portfolios
considerably either from online services or physical
entity into mobile apps platform. Today mobile sites and
apps are being designed to feature simple and fast
search and booking tools, backed up by attractive
options such as one-off deals and mobile-exclusive
promotions.

Car Purchasing Process - China

“Car financing is finding greater acceptance among
consumers now than before, while car makers and
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Luxury Retailing - China

"The luxury retail market in China has undergone
significant changes in a short period of time, and
continues to change rapidly. Growth has slowed down
due to the government’s anti-extravagance campaign,
forcing luxury brands to adapt their brand and product
portfolios to better suit the diversifying needs of
consumers."
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dealers are focusing more on brand building through
improving their consumer service and advice, both
through sales outlets and online, as well as focusing on
their brand experience beyond just the cars themselves.”
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Menswear Retailing - China

“China’s menswear market continues to grow well,
helped to a large degree by the growth of online
retailing, but leading retailers continue to struggle with
high degrees of market fragmentation and over-supply,
especially in the formal and business casual sectors.
Retailers appear to have been slow to reactto a ...
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Online Retailing - China

“China’s online retail market has achieved phenomenal
growth from nothing in only a few years, and many
sectors continue to pursue very rapid growth. There
continues to be a strong shift away from the dominance
of C2C towards B2C vendors, but many consumers also
remain stakeholders in the online retail ...
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Supermarkets and Hypermarkets
- China

“Already facing strong competition in the more
developed urban markets, supermarket and
hypermarket chains are now also facing competition
from the rapid growth of online grocery retail. This is
creating a greater need for innovation among retailers.
New store formats are emerging to meet different local
market needs in higher ...
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Womenswear Retailing - China

“Consumers are becoming more sophisticated and
individualistic, which is forcing retailers to adapt to an
increasingly diverse consumer market. This is creating
opportunities for the development of more sub-brands
aimed at different consumer lifestyles, life stage and
price points. Adapting to new market conditions will
become even more important as ...
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Car Retailing - China

“It is imperative to apply different strategies to different
target groups as they are different in their attitudes
towards car purchasing and retailing. The 4S model
needs to change if it is to remain competitive in this ever
changing market environment, where online purchasing
is starting to emerge as a ...
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Beauty Retailing - China Department Stores - China

“Deals and discounting can be an entry point to attract “The department store and shopping mall sector is

new customers and personalisation and relevance in facing increasing competition for consumer attention,
promotion will become the critical point for retailers in making it ever-more important for retailers to identify
coming years. But in the long run, creating unique key consumer groups and their shopping habits to better
shopping experience remains essential.” adapt their offering to best suit consumers’ needs.”
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