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Feminine Hygiene and Sanitary
Protection Products - US

Growth of the overall feminine care products market has
been marginal in recent years, as it faces several
challenges. Women are having fewer, lighter periods,
contributing to declining usage of sanitary protection,
specifically tampons. However, an aging population and
increased interest in cleansing products bodes well for
the adult incontinence ...

The Beauty Consumer - US

"The beauty category showed positive growth from
2010-15 and is projected to see continued gains. Looking
forward, key demographic groups include Millennials
and Hispanics. Nurturing and expanding the Beauty
Enthusiasts segment will also be important for product
and market growth. Capitalizing on Enthusiasts’ interest
in experimentation, trends, free samples, and ...

Drug Store Retailing - US

"The drug store market has expanded well beyond
traditional drug stores to include other channels such as
mass merchandisers, supermarkets, and warehouse
clubs as well as mail order options that also fulfil
consumers’ drug store needs."

Soap, Bath and Shower Products -
US

"When adjusted for inflation, total market sales in the
soap, bath, and shower products market have remained
relatively flat, though the inclusion of more premium
benefits have helped boost sales of liquid body washes
and bath products. Going forward, continued launches
of products offering premium benefits, as well as
product ...

Beauty Retailing - US

"US retail sales of beauty products reached $46.2 billion
in 2015 and are slated to grow to $51.8 billion by 2020,
for a gain of 12%. This slow and steady growth will be
fueled by a stronger economy, as well as by population
gains among women (and men ...

Nail Color and Care - US

"Although growth in the nail care and color market has
slowed since 2013, interest in gel polish manicures, nail
treatments, and more natural nail care represent key
opportunities. Effective outreach to Millennials, moms,
and Hispanics via product offerings, digital technology,
and targeted marketing can help revitalize the market."

Beauty and
Personal Care -
USA
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