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Air Care - UK

“The air care market is facing a paradigm shift away
from being a functional category, and towards one more
closely aligned with the wellbeing sector. Supporting
consumers by being more transparent about products
and innovating to cater to emotional desires will help
brands achieve a superior consumer connect and stand
...

Shopping for Household Care
Products - UK

“Shopping for household care products is largely
planned in advance, and is done alongside groceries,
rather than in its own right. The way that consumers
shop lacks imagination and the market suffers as a
result. Brands and retailers need to try to encourage
more of an attitude that shopping for ...

Consumers and the Economic
Outlook - UK

“It is a confusing time for the British public. The new
Government has been unable to agree a Brexit deal with
the EU and Parliament has passed legislation obliging
the Prime Minister to request a further extension if he
cannot get one. Despite this, Boris Johnson has
maintained his stance ...

Household Care -
UK
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