
March 2018

February 2018

January 2018

Consumers and the Economic
Outlook - Quarterly Update - UK

“People are still wary about the potential impact of
Brexit – particularly when it comes to the cost of living.
But people seem able to separate these macro-economic
concerns from their own personal financial situation.
Unemployment remains at record lows, and while
average wages are still increasingly more slowly than ...

Attitudes towards Cosmetic
Procedures - UK

“Brits are generally happy with their appearance,
presenting a crucial challenge for an industry that is
centred on helping people to change how they look.
However, there is scope for operators in the cosmetic
procedures market to appeal to a wider audience by
moving away from the current association with ...

The Working Life - UK

“The UK workforce has continued to grow in recent
years, while unemployment has tumbled to record lows.
However, while this is undoubtedly a positive economic
indicator, the UK continues to struggle with poor
productivity levels, with productivity growth only hitting
pre-recession levels in Q3 2017. Increased workplace
flexibility and a ...

Lifestyles - UK
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