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Sugar and Gum Confectionery -
UK

“While the market has remained resilient amidst the
sugar debate, it is facing pressure to contribute to
reducing sugar consumption. Portion control will be an
important tool for operators to reach the reduction goal.
Meanwhile, that many parents are open to artificial
sweeteners in kids’ sweets highlights this as an ...

Condiments and Dressings - UK

“Changing meal preferences have hit the demand for
traditional condiments. Meanwhile, NPD focused
around hot and spicy flavours and those inspired by
world cuisines has so far failed to re-energise sales.
Steps to re-engage users are much needed. With strong
interest in versatility, suggestions for pairing
condiments with different meals ...

Free-from Foods - UK

“The free-from market continues to see impressive
growth. NPD has been a key part of recent growth,
enabling the market to gain share of users’ spend
through unlocking new occasions and encouraging
trading up. High interest in products delivering on
health, naturalness and portability highlight areas of
innovation going forward ...

Processed Poultry and Red Meat -
UK

“The prospect of imminent cost rises heightens the need
for companies to differentiate themselves by means
other than price. That many buyers are willing to pay
more for farmers’ pay guarantees and for more specific
animal welfare details underlines how placing their
ethical policies front and centre can pay dividends ...

Supermarkets - UK

“Supermarkets remain the dominant sector within the
wider grocery market but continue to lose market share.
This is as much to do with increased choice in the
market and demographic shifts as it is the fault of
supermarket operators. However, there is a need to
redefine what a supermarket can ...

Fish and Shellfish - UK

"Despite positive attitudes towards fish and shellfish in
terms of most people being confident preparing it,
thinking it is a quick-to-cook meal option and seeing it
as good for a healthy diet, the average consumer is
failing to eat the recommended two portions of fish a
week by some distance ...

Bread and Baked Goods - UK Unprocessed Poultry and Red
Meat - UK
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“There is scope for retailers to bring bread and baked
goods from local bakeries into stores through
collaborations. This can help the grocery giants to show
a community spirit, as well as improving their retail
offering with genuinely artisan products. This can be
teamed with a backstory about the bakers’ ...

“With cost rises looming on the horizon, there is a
pressing need for retailers to move their communication
beyond price. Highlighting their credentials in terms of
farmer relations or responsible antibiotic use offers a
promising means for companies to distinguish their
offering from rivals’ given the strong consumer interest.”
...

Cheese - UK

“The cheese market is expected to see a value decline in
2016, largely due to heavy retail discounting. Continued
decline in the dominant cheddar segment has been
responsible for the overall fall in cheese volume sales,
while bolstered recipe cheese performance suggests
consumers’ interest in scratch cooking continues.
Pressure from ...

Attitudes towards Lunch Out-of-
home - UK

“While the majority of UK adults still buy lunch out of
home, an increase in non-users suggests a cautious
mind-set as real incomes come under pressure.
Restaurants innovate in ordering management
technology to rival their grab-and-go competitors for the
custom of increasingly time-poor consumers. C-store
formats and supermarkets that utilise ...

Food - UK

© 2024 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel. reports.mintel.com


