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Health and Fitness Clubs - US

"Health club revenues have increased substantially since
2010, and due to a general consumer focus on health
and wellness, revenues are projected to continue in an
upward trend into 2020.

This report will illustrate the qualities consumers seek
from health and fitness clubs. Readers will gain a sense
of what ...

Healthy Lifestyles - US

"Though Americans are increasingly aware of health
issues, many struggle to make significant changes.
Consumers are constantly looking for new and better
ways to live a healthy lifestyle without making
significant sacrifices or interfering with other
commitments and desires."

- Lauren Bonetto, Lifestyles & Leisure Analyst

Diet Trends - US

"Consumers are somewhat skeptical about diet
products, and instead of purchasing traditional diet-
specific products they are turning to a well-balanced diet
and products that support it."

Gluten-free Foods - US

"While some consumers view the gluten-free diet as a
fad, gluten-free food consumption continues to trend
upward, fueled mostly by its general health halo, and
also as a treatment for those with celiac disease or
gluten sensitivity. Market competition continues to heat
up as manufacturers both large and small enter ...

Marketing Health to Men - US

"More than half of men consider themselves healthier
today than they were a year ago, yet men remain most at
risk for many health problems. When it comes to
managing their health men rely on exercise, a positive
mental attitude, and VMS (vitamin, mineral, or
supplement). Motivation is the greatest ...

Vitamins, Minerals and
Supplements - US

Traditionally, sales in the vitamins, minerals, and
supplements market have been driven by older
consumers who are more engaged in the category. Now,
brands are attempting to increase use among younger
adults by focusing on short-term benefits, such as
vitamins that address beauty concerns as well as provide
energy or ...
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Marketing Health to Women - US

"Half of women consider themselves healthier today
than they were a year ago. Generally, women are
engaged in some aspect of their health – whether taking
a vitamin, mineral or supplement, eating a healthy diet,
exercising, or staying positive – yet express the most
concern over the effects of stress ...

Eyeglasses and Contact Lenses -
US

"Strong sales of contact lenses, driven by more
widespread use of daily contacts and higher consumer
spend, have boosted the eyeglasses and contact lenses
market. The market will likely experience further growth
due to an aging population as well as product
innovations that address a wider variety of vision
concerns ...

Digestive Health - US

"The OTC digestive health market experienced solid
growth, posting gains since 2013, with similar growth
trends expected through 2020. The majority of
consumers turn to some form of OTC digestive aids to
treat gastrointestinal distress, with antacids accounting
for the largest share of all digestive health remedy sales.
Looking forward ...

Healthy Dining Trends - US

As Americans continue to be plagued with chronic
diseases, such as obesity, cardiovascular issues,
diabetes, etc, there is rising interest on the part of
consumers to eat for better health. Since they visit
restaurants so often, they seek better-for-you (BFY)
restaurant foods. However, foodservice operators still
struggle with providing foods ...

Contraceptives - US

"After years of focusing on protection benefits,
contraceptive brands have shifted to promoting other
sensorial benefits, helping to stabilize category growth.
The market is driven largely by male condom sales;
however, with the recent change in OTC availability of
emergency contraceptives, sales improved for the female
contraceptive segment as well ...

Analgesics - US

"The OTC analgesic market is stable, posting steady
gains since 2013, with similar growth trends expected
through 2020. The majority of consumers turn to some
form of OTC analgesic to treat pain, with internal
analgesics remaining the dominate choice for pain relief,
though external analgesics are experiencing rapid
growth. Looking ...

Heart Health - US Oral Care - US
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About 85.6 million Americans are living with some form
of CVD (cardiovascular disease), also known as heart
disease, which includes HBP (high blood pressure),
heart attack, chest pain, heart failure, and the after
effects of stroke. CVD is the leading cause of death in the
US as well as ...

"Sales within the oral care market remain steady,
benefiting from widespread product usage.
Opportunities exist in the $7.2 billion category for
brands to increase the frequency of product usage,
especially through portable oral care products, and a
focus on new product innovations within the floss/
accessories/tools segment. Additionally ...

Cough, Cold, Flu and Allergy
Remedies - US

“OTC manufacturers of cough, cold, flu, and allergy
remedies have built-in demand: there is no shortage of
cold, flu, and allergy sufferers. While providing relief is
important, further investment should be made in
finding more effective remedies and in promoting
methods for reducing the transmission of infection.
These efforts will ...

Smoking Cessation and e-
cigarettes - US

“The smoking cessation products and e-cigarettes
market is in a period of flux, as e-cigarettes continue to
gain mainstream acceptance and the NRT category
adapts to a new pool of potential customers. Brands
that can adapt to meet the needs of more consumers in
more ways will be able ...

The Drug Store Shopper - US

“Retail channel lines continue to blur with more outlets
like mass merchandisers and supermarkets clambering
to become consumers’ primary destinations for their
drug store needs including OTC and prescription
medications. Traditional drug stores can no longer
afford to be just drug stores, and should continue
evolving their positioning as health ...

OTC Sleep Aids - US

“Building market share may require more granular
outreach to consumers and targeted marketing to
address the different needs, interests and concerns of
young, active, tech-savvy 18-35-year-olds; busy parents
and aging baby boomers. Key opportunities may lie in
areas such as promoting natural products, mobilizing
the insights offered by wearable fitness ...

Managing Your Health - US
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“How people manage their personal health is rapidly
changing, due to advances in technology, a proactive
mentality on the part of consumers, and a wide range of
sources where people can get professional treatment.”

– Emily Krol, Health and Wellness Analyst
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