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Key Elements of eCommerce - US

“As consumers continue to do more shopping online,
each of the key elements of ecommerce will play
increasingly larger roles. These elements construct an
elevated and enjoyable experience for consumers,
helping them find products fit for their needs and feel
connected to brands as they shop online. Brands can
leverage ...

Consumers and the Economic
Outlook - US

“Despite COVID-19 putting a dent in consumers’
finances and morale, many still remain hopeful on their
financial situation going forward. A recovering US
economy, rallied by the availability of a vaccine, has
instilled optimism in many consumers during
tumultuous times. In spite of that, how well this
recovery can be ...

Direct-to-consumer Retailing - US

“The DTC landscape continues to evolve as both new
and mainstream brands enter the playing field. What
once conjured up images of small start-ups looking to
disrupt their industries, the term DTC has evolved to
include a variety of brands bringing their products and
an elevated shopping experience to consumers ...
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