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Baby Supplementary Food - China

“Emphasising naturalness and purity, harnessing the
benefit of organic ingredients, and expanding more
eating occasions with convenient and complementary
nature are all possible ways to boost the usage of baby
supplement food in China. “

Yogurt - China

“Innovation to enrich an indulgent yogurt-drinking
experience will drive further growth, since yogurt will be
consumed on more casual occasions. Meanwhile,
businesses can seek opportunities in different market
segments by providing more appealing products to fulfil
consumers’ specific needs. Manufacturers are required
to provide detailed product information to convince
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