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Consumers and the Economic
Outlook - UK

“The closer we got to the planned Brexit Day, the more
worried people became about the impact it’d have on the
UK’s economy. With the delay to Brexit, these concerns
seem to have melted away. People are far more relaxed
about what Brexit will mean for both their own finances
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Carbonated Soft Drinks - UK

“The shrinking population of key younger consumers,
enduring concerns around sugar, and growing spotlight
on single-use plastic waste pose challenges for the
category going forward. The strong alcohol reduction
trend meanwhile opens up new opportunities for CSDs
to target. With few people seeing CSDs as a good
alternative to alcoholic ...
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Pub Visiting - UK

“Locally sourced food and drink attracts strong
consumer interest and offers a viable means for pubs/
bars to appeal beyond price. Flagging up that certain
meal components or drinks are sourced locally would
also help to strengthen the idea of pubs as supporting
the local economy, evoking a feel-good factor ...
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Cordials and Squashes - UK

“The 2018 summer heatwave was a boon for cordials
and squashes that saw growth return following five years
of decline. However, sales in this traditionally family-
oriented category have also been lifted by the strong
performance of new adult-oriented options that offer
more sophisticated flavour profiles. Meanwhile, British
fruit can be ...

The Leisure Outlook - UK

“The Easter heatwave provided a boost to the pub sector
as more people headed out for food and drinks in casual,
outdoor settings. However young people showed a
desire to strike a balance between health and
indulgence, as many kept up regular exercise routines.”

— Paul Davies, Category Director ...
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