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咖啡咖啡 - China

“虽然耳挂式咖啡在中国市场上的渗透率仍然很低，但该
品类兼具速溶咖啡的便利和现泡咖啡的原汁原味，其价位
也是介于二者之间。另外，其形式与中国传统袋泡茶接
近，因此消费者可以很容易就习惯于耳挂式咖啡的使用，
并认为这种咖啡更天然、加工程序也更少。因此，英敏特
预测耳挂式咖啡可能是下一个热卖咖啡品类。”

西方烈酒西方烈酒 - China

“中国西方烈酒市场正面临前所未有的压力，政府推行的
反奢侈浪费运动对奢侈品的冲击在中国西方烈酒市场上表
现得淋漓尽致。但市场回温迹象已开始显现，根据目前的
推测和趋势（如非商业消费的高端化趋势以及乐观的消费
者指标）可预计未来市场将重回增长轨道。虽然西方烈酒
市场主要由领先企业所掌控，但这些企业仍需通过营销、
拓展饮用场合和购买渠道来攫取销售份额和提高积极心
态，从而赢得消费者的信任和信心。中国西方烈酒的前景
广阔，中国消费者日益讲究挑剔意味着市场仍有创新和探
索的空间。”

– 李蕾，研究分析师李蕾，研究分析师

Coffee - China

“Though the penetration of drip-bag coffee is still low in
China, drip-bag coffee has the convenience of instant
coffee and the original taste of freshly brewed, and the
medium price range between the two. In addition, as its
format is similar to traditional Chinese tea bags,
consumers could easily adapt ...

Western Spirits - China

“China’s Western spirits market is under pressure and
reflects how the anti-extravagance campaign has
affected the luxury sector. Market recovery has been
seen and future growth can be projected based on
current forecasts and trends, such as premiumisation in
the non-business sector and positive consumer
indicators. While the bulk of ...

餐饮娱乐渠道饮酒趋势餐饮娱乐渠道饮酒趋势 - China

“目前酒精饮料市场正处于转型阶段。在2021年之前的未
来五年中，增长率将保持低位但趋于稳定。随着体验消费
文化的日益流行，以及西方生活方式和购物价值的影响力
日趋增强，中国消费者渴望在产品和餐饮娱乐体验中寻求
创新。”

– 马子淳，高级研究分析师马子淳，高级研究分析师

运动和能量饮料运动和能量饮料 - China

“得益于中国消费者对健康的日益重视和生活节奏的加
快，中国运动和能量饮料市场经历了爆炸式增长，而且这
种快速增长势头预计将继续保持。当前，中国运动和能量
饮料市场主要由国际领先企业所主导，这一市场格局使国
内品牌和小品牌面临着威胁与机会并存的局面。"

Drink - China
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On-trade Alcoholic Drinks - China

“Now is a transformative phrase for the alcoholic drinks
market. Growth rate will be low but stable over the next
five years to 2021. With the rise of an experiential
consumption culture and stronger influence from
Western lifestyle and purchasing value, Chinese
consumers are eager to seek out innovations in ...

Sports and Energy Drinks - China

“Thanks to increasingly health-conscious consumers
and their fast-paced lifestyles, China’s sports and energy
drink market has experienced explosive growth and will
continue to expand quickly. The Chinese sports and
energy drinks market is dominated by leading
international players, posing both threats and
opportunities for smaller and domestic brands. With
consumers ...

Drink - China
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