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The Green BPC Consumer - China

“Clean beauty, as a marketing term, still carries
attractiveness to consumers despite remaining
confusions about the meaning. No matter whether BPC
brands position clean beauty or not, they need to be
really mindful to ensure that they have competitiveness
over product safety and efficacy in the ever competitive
market.”

Managing Skin Conditions - China

“Besides soothing and stabilising, skincare products for
sensitive skin also require advanced benefits such as
anti-aging and whitening. Brands can leverage special
ingredients, such as self-developed ingredients or
botanical alternatives, to convince consumers who
desire to achieve advanced benefits but enjoy the
mildness of the products. In addition, providing
consumers ...
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