
September 2014

July 2014

The Role of Trust in Financial
Services - UK

“Greater consumer interaction with financial services
firms can slowly build trust, while negative media
coverage and word of mouth on the industry’s failings
have the power to destroy this trust almost immediately.
While companies need to find ways to engage more
effectively with their customers, they also face the
challenge ...

Consumers and The Economic
Outlook - Quarterly Update - UK

“Although people are still more confident than they were
in 2013, Mintel’s data suggests that they’re not entirely
convinced by the economic revival. Across all three key
measures (current situation, impact of the slowdown
and how they expect their finances to fare over the next
year), sentiment was slightly more ...
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