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Laundry Detergents - UK

“Continued reduction in household spend on laundry
detergents has strengthened an association between
value and low price, which brands need to address if
they are to see growth return. Promoting how
developments can save money in the long term, or that
expand on the theme of convenience, could encourage
interest ...

Consumers and the Economic
Outlook: Quarterly Update - UK

"The snap election clearly unsettled consumers. All three
of our measures of sentiment fell between April and
May. And the inconclusive result means that there was
no immediate bounce in confidence post-election.
Instead, our data shows that people were even more
concerned after the results were announced than they
were ...

Air Care - UK

“Although scent is a vital part of the air care category,
many people still look towards the category for pure
function: removing odours. As a result, fragrance-free
products may provide a future area of growth as brands
try to allay concerns over ingredients, and reduce
discouraging factors such as scents ...

Household Care -
UK
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