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“Mintel’s consumer confidence data shows that the
economy only has, at best, an indirect impact on
sentiment. When the UK economy was outperforming
most of its peers, many people were still pretty wary.
However, in 2016 sentiment has continued to trend
upwards, despite disappointing growth in the economy
asa..

Consumers and Financial Advice -
UK

“Advisers are being challenged by customers,
competitors and the regulator, with the ultimate result
likely to be a more equitable market. This means there
are opportunities for those willing to explore beyond the
typical financial advice customer. Robo-advice has great
potential across different financial products and
customer segments but people ...
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