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Critical Illness Cover - UK

“Just as definitions are being simplified, new complexity
is being added in the form of tiered products, life-stage
boosters and later-life add-ons. While these innovations
undoubtedly enhance the product, they also make it
harder to compare policies. Renters, the self-employed,
gig economy workers and women all remain under-
protected and insurers ...

Motor Insurance - UK

“The car insurance market experienced a turbulent
2019, with many providers posting a reduced income,
and profit. Despite this there are positive signs for the
market over the next five years. With greater
clarification over the Ogden rate, providers will be more
confident in their pricing strategies. Additionally, the
move ...

Consumers and the Economic
Outlook - UK

“The UK left the EU with consumers still expecting
Brexit to have a negative overall effect, but with much
more positive views than in previous months. The clarity
provided by the General Election and delivery of Brexit,
continued high employment and above-inflation wage
rises, have combined to pushed Mintel’s consumer ...

Travel Insurance - UK

“Mintel’s research shows that, when it comes to
choosing a travel policy, a much greater proportion of
people are swayed by price than important product
features such as cover limits and excess levels.
Moreover, many consumers assume that their policy will
cover all eventualities, including an airline going bust
and ...
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