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Watches and Jewelry - US

"The watches and jewelry category is growing, but
minimally. Changes in traditional lifestyles and gifting
occasions could threaten future purchase occasions.
Competition is also growing, with new retailers
emerging online and retailers outside the channel often
being favored for their convenience and value. Retailers
need to persuade consumers to shop ...

Convenience Store Foodservice -
US

"C-store foodservice sales reached an estimated $39.2
billion in 2018, up 33.2% from 2013. While c-store
foodservice experienced strong growth in the past,
Mintel forecasts growth will start to slow, with sales
reaching an estimated $48.1 billion by 2023."

- Jill Failla, Foodservice Analyst

Drug Store Retailing - US

"US drug store revenues are expected to be valued at
over $293 billion this year. While the sector has
consistently posted revenue gains, the pace of growth is
projected to decelerate in light of continued channel-
shifting and a consumer preference toward generic
drugs versus name brands. Drug stores are focused ...

Children's Clothing - US

"Although future growth faces some challenges due to
declining birth rates, the market is steady. Retailers
need to find ways to evolve the meaning of value and
convenience for parents, especially as they do more
shopping online. Further, looking to existing shoppers
to drive incremental sales will be important for ...

Back to School Shopping - US

"The BTS (back-to-school) shopping season is the
second largest retail sales period of the year behind the
winter holidays, representing a key time for retailers to
engage with both parents and kids and also to build
relationships and loyalty that may be leveraged at other
shopping moments. Loyalty often begins ...

Consumers and the Economic
Outlook Q1: Defining Financial
Success - US

"The US economy continues its slow upward trajectory,
even as discussion of tariffs and trade discussions cause
the stock market to fluctuate a great deal. US
unemployment – already at extremely low levels –
decreased further in October of 2018, while labor force
participation remained steady. Despite a slight dip ...

Retailing and
Apparel - USA
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