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Cosmetic Surgery - UK

• Between 2008 and 2010, the UK market for
cosmetic surgery is estimated to have grown
by 17% to reach an estimated worth of £2.3
billion. Non-surgical procedures are
estimated to account for more than 90% of all
procedures and for almost three quarters of
revenues in 2010.

• Cosmetic surgery ...

Men's Grooming - UK

• Despite growing interest in personal
appearance amongst men and a greater
acceptability of using products such as
skincare, over the last three years the UK’s
£484 million men’s grooming market has
grown only marginally, by just 3%.

• Men are reluctant to experiment with their
appearance. Just one in ten often ...

Analgesics - UK

• Growth in consumer expenditure on over-
the-counter (OTC) analgesics has slowed in
the last two years. Recession is not the sole
explanation. The proportion of adults using
analgesics has declined and cheaper own-
label products have put price pressure on
branded products.

• Positive news for analgesics is that they
remain an essential ...

Role of Packaging in Beauty
Innovation - UK

This is the first time that Mintel has examined the role
of packaging in the beauty and personal care industry.
This report looks at what influences people’s purchasing
decisions and how influential packaging is compared to
price, special offers, brand loyalty and scent, amongst
many other factors. By delving deeper ...

Health Food Retailing - UK

This report concentrates on products traditionally sold
through health food stores. Functional foods, ie those
with added ingredients that are of benefit to health (eg
cholesterol-reducing margarine), are not strictly health
foods but are discussed throughout the report as an
associated category.

Beauty and
Personal Care -
UK
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