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Colour Cosmetics - Eye and
Eyebrow - China

“Eye and eyebrow colour cosmetics are usually harder to
apply and require more make-up techniques to create a
delicate look, highlighting the importance of NPD (New
product development) in easy-to-use products in this
category. Eyeshadow holds the greatest growth potential
in the next few years, supported by consumers’ growing
interests ...
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Nappies - China

“Consumption premiumisation has further fuelled the
market growth and tariff reduction will bring
opportunities to international brands and also threat
domestic brands. The agreement on nappy choices of
mums and dads shows a chance to involve dads into
purchasing nappy. Keep investing in high quality
products and providing thoughtful service ...

& - China

FM-TEHD - China

" B TIHRE A B IN2017F R AR (UESK Rt , I
BiETeE BA MRS EERRGE 0 |, BRERATHHE
BEEREM . RAHREERR R HK
MMEOEEES MNP RE AN N K= RTT
ERECR B MR T 2018 HTHEY | X B AR 7E
TN AREN.

Colour Cosmetics - Face - China

“Consumers still value highly base make-up products,
but focus has slightly moved to point make-up products
as they are not only calling for nude look now as much
as they were in 2017. The new trend found in 2018 is to
achieve a delicate finish by using corresponding
products for ...
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Colour Cosmetics - Lip - China

“When it comes to lip colour cosmetics, Chinese
consumers, especially young women, are more trend-
driven instead of innovation-driven. In the past few
years, they have kept speeding up their purchase cycle to
follow the evolving trends, which keeps the strong
growth going. However, more sophisticated consumers,
such as Mintropolitans, have ...
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Facial Masks - China

“Male consumers will be a new growth point for the
facial mask market. Brands encouraging usage
frequency is the main driver of market growth. The
future market is about product innovation and
ingredient education, while paying attention to the
causation of skin problems such as air pollution.”

— Vicky ...

" R BB EIFTIC RIS E T E A SiminhE K E

RERA , PR X— QNG RR. BRI,
AE LA THTEIRATE 2 R AT AARIA B R ——
sl TR A S R S5 , A AT SRER (NS
SR AR,

- &7, BIREIE S

Attitudes towards Prestige Facial
Skincare Products - China

“Seeking better results is the key motivator that drives
consumers to use prestige brands, highlighting it being
the core area to develop and communicate. Especially
given that consumers are offered more options to
struggle with when pursuing effectiveness — trade up to
premium products or seek help from advanced
technology ...
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