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Tableware and Cookware - UK

“Despite new avenues for growth, spending fell by 1.2%,
as this was unable to offset the impact of financial
pressures, store closures and the restrictions on
socialising in 2020. Moving forwards, the market is set
for a windfall of new and pent-up demand as these
restrictions ease in 2021 ...

Electrical Goods Retailing - UK

“Spending on electricals fell by 7% as it was hit by
COVID-19 in 2020. This was underpinned by a sharp
decline during the initial lockdown, a polarisation of
demand and sales losses beyond household and
personal care appliances. Accordingly, sales dropped
despite the surge of new opportunities amid extended
periods ...

Greetings Cards and Personal
Stationery Retailing - UK

"The pandemic has heightened consumers’ sense of
belonging and as such, sending greetings cards have
become an important part of keeping in touch with
family and friends during lockdown. Despite the rise of
digital communications, the pandemic has put a
renewed focus on the traditional pastime as it gives
people ...

Consumer Trends, Attitudes and
Spending on the Home - UK

“Uncertainty saw total expenditure on the home fall in
the past year. This was despite the strength of the home
improvement and appliances markets and the windfall
of new demand amid extended periods inside. Within
the market, demand has grown increasingly polarised in
the past year, with this set to ...
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