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Facial Masks - China

“As consumers are explorative in the usage of facial
masks, brands are suggested to offer facial masks of
various formats to satisfy their needs under different
skin conditions and of different target groups. For two
leading formats, specialisation of sheet materials can
endorse functionality of sheet masks, and rinse-off
masks ...

Attitudes towards Prestige BPC
Products - China

“Younger entry in the category becomes prevailing and
brands are now required to act fast and dig deeper
product offering diversifications and channels strategies
to better accommodate younger consumers’ needs on
functional benefits and sensorial experience during use.
Also lead the conversation and movement in tackling
pressing social issues to ...
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