MINTEL

January 2020

B LR - China

“FEEEREMIENE G WAERKX T ABARE4) )L

RIRFETERED. RKF , AHHERKAPRRITHRE

R, WinE AR E PR AR K, TiH ERAAE
Pl AL, THEEMEEFRN MRS AR ZMRE. EPkiE™
mal | JHBRELSENIEN  HEBEEZEBREEGEETN
FEih. AIXEHNERREIME ERIBOS T , 5
ARMBARHBRRARNENEFE S, ~

- RE , ARSI

January 2019

#%& - China

“EXEPRRT , HAARRZ LHENWESN , FEH

EETIIANAERY. MEES S UVRHHRNESE
MmN |, IHFREIEES T ARKIRIE Er] ILEIHIR
BRI, SRR IEIET EAREE DURRA T
giﬁ%%&% , R ABIFHIB TR GRS B 2 HIH3E

—RXE , SEHRNTIN (RAFR)

Wine - China

“Under the pressure of reduced global supply and lack of
appreciation from the mass market, wine in China is
entering a phase of adjustment. With more players
encouraged by favourable trade deals entering the
market, consumers are presented with abundant
selections from various channels. The opportunities for
players reside in ...
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Western Style Cooking and
Baking Habits - China

“With more exposure to foreign culinary cultures
through outbound travel and social exchanges online,
more and more Chinese consumers adopt Western style
cooking and baking as a lifestyle choice. While at the
same time, presupposition that it is complicated and
requires additional appliances prevents many from
putting their hands to ...

Chinese Style Cooking Habits -
China

"In fact, cooking and eating at home nowadays is more
like a family activity or something of a lifestyle choice, it
is not just for filling the belly but something that can
strengthen the bonds between couples, between kids
and parents. When selecting food such as soy sauce,
consumers try ...
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Health Supplements - China

“Parents have the intention to purchase health
supplements for their children, especially probiotic
supplements. Brands should develop a professional and
international brand image to earn consumers’ trust,
particularly since e-commerce is emerging. Enhancing
product options and innovations is also important to
attract consumers.”

— Vicky Zhou, Research Analyst

Beer - China

“To some extent, Chinese consumers are interested to
know how to evaluate beer. They have begun to taste the
beer and pay attention to the flavour of the beer, not just
as a simple food companion. For beer companies, how
to grasp this change to communicate with consumers on
beer ...
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Western Spirits - China

“The rising middle-class is fuelling the accelerating
recovery of Western spirits in China. With fast adoption
of e-channels and growing Western cultural influence,
both opportunities and challenges are presented to
market players; operators need to find a way to make
Western spirits fit into modern Chinese lifestyles. The
consumer groups ...
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Soft Drink Trends - China

“Consumers choose difference types of soft drinks
according to the drinking occasion, which is good news
for manufacturers as they can differentiate their
products based on the consumption occasion targeted.
For innovation, products with minus claims such as low
sugar or low calories are not enough to meet consumers’
demand ...
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Spreads and Dipping Sauces -
China

“Ingredients are the most crucial factor in consumers’
decision-making process, with 52% of consumers saying
they would like to buy spreads or dipping sauce if the
product uses natural ingredients. However, a great
number of consumers aren’t willing to compromise on
healthiness for better flavours, suggesting opportunities
for healthy products ...
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Coffee - China

“The blurring boundary between packaged coffee
manufacturers and freshly-brew coffee retailers brings
more uncertainties to the category, let along the
ambitious ‘new retail’ players. Growing consumption
frequency signifies that there is still space that coffee
can stretch into in China. To drive premiumisation,
clean label claims can be appealing.”
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Frozen and Chilled Ready Meals -
China

“Although the market prospects of ready meals have
been questioned in recent years, especially given the
competitive pressure from food delivery services and
New Retail, Mintel believes the category still has strong
potential. Indeed some leading players’ efforts with new
product innovation are already paying off.

What players need to ...

XEFERYRESE - China

“RFERYETFETHAARRREN , RARGEIAER
R, PEERE S BSETIZAREET/MEI T RS
OB, g (RHEFRME) 7 WA OB
WAEH AR HRE , REMEMNEE. ~

- ¥, BIREIER , R&EMZR

July 2018

Attitudes towards Comfort Foods
- China

“There is a good opportunity for comfort food in China
as Mintel research shows using foods to adjust the mood
is a widely recognised practice by Chinese consumers
and there is a wide acknowledge of the impact of food on
people’s mood. Businesses, especially snack brands, can
communicate on the ...
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Attitudes towards Sports
Nutrition - China

Yogurt - China

"Although consumers’ consumption frequency is lower
than last year, China’s yogurt market will keep growing
in both the ambient and chilled sectors. The active
innovation in flavour and texture, and the introduction
of new product formats will be the main impetus,
driving the premiumisation trend. Local brands have
started to ...

REMFE - China

“BERFHRREEIEROFEER , KZHTRERD |, EhipE

BR=REAREHFZ T, TREKURESIRTIHT
BARAR , MO REA—DRS , MARKORER
BITHBRERT SR HE. BRINTRMIERKER
KRBT RESRERINZE. ~

- XNg , BERSATIm

Nuts and Dried Fruits - China

“Nuts are welcomed by consumers because of their
healthy and tasty image, however more diversified
flavours of nuts are needed in the market. The dried
fruits category is likely to benefit from freeze-drying
technology, which adds a crispiness which is currently
seen as premium. The future of nuts and dried ...
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“The Chinese sports nutrition market is still in the very
early stage, not as mature as the Western markets.
Consumers lack knowledge about sports nutrition.
Manufacturers can penetrate the market by targeting
mainly sports professionals and lovers. With growing
knowledge of sports nutrition and professional level of
doing sports/exercise ...
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Infant Milk Formula - China

“As more and more brands have passed formula
registration, the IMF market will see a more stabilised
situation. Seeking new solutions to enhance
competitiveness on online channels becomes crucial.
When considering premium products, practical benefits
such as nutrition are always the major criteria.”

- Cheryl Ni, Research Analyst, Food & ...
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Festive Foods - China

“The essential of festive foods isn’t about putting the
products in a festival-themed package, but the intrinsic
connection with festivals. It is these connections that
drive consumers’ consumption and gifting of festive
foods during festivals. Innovations around flavours,
packaging and formula are necessary, but brands
shouldn’t forget to enhance the ...
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Breakfast Foods - China

“Nutrition and safety are the two basic requirements for
consumers when choosing breakfast. While the market
value will certainly keep growing, the impetus to drive
more business opportunities lies in providing
convenience and saving time on preparing breakfast;
moreover businesses may have an opportunity of adding
more diversity to Chinese ...
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Fermented Soft Drinks - China

“The growing awareness of healthy diet from consumers,
together with the motivation for innovation to drive the
business from manufacturers, has contributed to the rise
of fermented soft drinks, which have the potential to
become a main sector in China’s drinks market.”
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Purchasing Food and Drinks for
Children - China

“As the concept of a balanced diet becomes popular, not
all parents are interested in implementing strict rules on
their child’s diet. Giving in to children’s requests and
occasionally buying unhealthy treats is not always seen
as a bad decision because some parents think that
raising a happy, independent child ...

EYEBLE - China

"ASHHRERE R RS , EYEARR FERILE
AEEFNERERE LGSR, W, A UETHRES
RERBRE=5 | SRR AR iR St kIR 51 7Y
BEMNNGBIEINKAE,

- E—8, IR

February 2018

Plant Protein Drinks - China

“The plant protein drinks industry needs to reinforce its
image as a tasty drink with nutritional benefits to
compete with other beverages including dairy drinks. In
addition, launching more flavoured variants and
introducing new ingredients such as cashew could help
to boost appeal and increase consumption.”

—Yihe Huang ...
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Dairy Consumption Trends -
China

“The dairy market as a whole is growing stably while
different categories have very different performances.
Cheese and yogurt are the winning categories, while
milk, ice-cream and butter & yellow fats are performing
less well by comparison. On the other hand, consumers
have very different perceptions towards different dairy
products ...
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Consumer Snacking Trends -
China

“Despite the increasing propensity to be health
conscious among today’s consumers, as high as 80% of
people still say snacking makes them happy rather than
guilty, suggesting snacking innovation isn’t just about
healthy-driven, better-for-you products. There is a true
demand for real indulgence, especially as Mintel’s
research reveals that snacking ...

reports.mintel.com



