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December UK Retail Briefing - UK

"2021 was one where the pandemic continued to loom
large, although in certain areas the landscape of post-
pandemic retail became a little clearer. Online
purchasing remained heightened and it is clear that
COVID-19 will indeed mark a step-change in
engagement in the channel. Mintel’s COVID-19 Tracker
has on average recorded ...

Consumers and the Economic
Outlook - UK

“Rising inflation and concerns about stock shortages
have shaken consumers’ sense of financial wellbeing and
confidence for the coming year. It is important to place
the falls seen on these measures in October in context,
however: the vast majority of consumers remain fairly
upbeat.

November UK Retail Briefing - UK

“The retail sector moves into the final two months of the
year in a far better position in 2021 than in 2020.
However, while the pandemic led-restrictions which
disrupted trade in 2020 have eased, inflationary
pressures and uncertain consumer confidence make
peak 2021 no less challenging. While these factors will ...

October UK Retail Briefing - UK

As consumers cut back on their spending on fashion,
watches and jewellery during 2020 because of the
pandemic, they are now looking to splash out on unique
items. Close to a quarter had a bespoke piece of
jewellery/watch made, +9 percentage points since the
last Report in 2020. There ...

UK Retail
Briefing - UK
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