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Processed Packaged Meat and
Fish - China
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Breakfast Foods - China

“The breakfast market is already undergoing
transformation, with the focus shifting away from
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“China's growing middle class and resulting busier
lifestyles should provide catalysts for growth in the PPM
market. An emphasis on how PPM can offer
convenience to consumers in China, while delivering on
quality, safety, flavour and taste, should help to broaden
the reach of the category, which is currently ...
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Festive Foods - China

“Thanks to the strong connection between traditional
festive food and Chinese festivals, traditional festive
food remains popular. Western-style festive food,
however, is gaining the momentum in this market, with
chocolate as the most popular festive food, showing
strong potential for international brands to capture the
festive food market.”
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Chocolate Confectionery - China

“The China chocolate market has been growing steadily
over the past five years and is expected to continue
developing at such a rate in future as Chinese consumers
gradually embrace the concept of real chocolate owing to
rising incomes and greater exposure to the western
lifestyle.”

merely taste-driven offerings and business opportunities
lie in meeting the demand for healthy, convenient and
safe breakfasts. More nutritionally balanced breakfasts
which are also convenient in terms of purchasing,
preparation and consumption, and the introduction of
organic ...

Baby Food - China

“The lucrative opportunities within the baby formula
segment are attracting the attention of both
international brands and domestic companies. As the
competition intensifies, manufacturers should look for
opportunities to meet consumers’ potential future needs
to give them an advantage over the competition.”

Prepared Meals - China

“The continued rises in average incomes, increasing
numbers of middle-class consumers and changing
lifestyles, such as busier working lives, have made
prepared meals increasingly popular. However, the
category faces fierce competition from the diverse range
of foods available in foodservice, while supply chain
issues remain a barrier in some geographical ...
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