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Ice Cream - China

"Growing time spent at home as a result of the recent
resurgence of COVID-19 in China may benefit in-home
consumption of packaged ice cream due to its
comforting role. Brands can step further by transporting
consumers to their favourite destinations with ice cream
recipes inspired from regional cuisines. Meanwhile, it’s

Plant-based Food - China

Yogurt - China

“Ambient yogurt is facing declining consumption
frequency and low willingness to trade-up. Chilled
yogurt, despite its large decline in market value, saw
increases in overall consumption frequency. Innovations
focused on sugar-free products, patented strains, and
improved indulgence brought by mix-ins will help win
back the market momentum.”

Meal Replacements - China

“With the target audience mainly being females, meal
replacement brands need to provide age-specific
solutions among females to sustain growth. In addition,
the line between meal replacements and snack foods is
increasingly blurred. Without compromising the taste,
brands need to promote ‘plus’ nutrients while
downplaying ‘minus’ claims to satisfy consumers’ ...
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“Consumers’ growing preference for localised plant-
based meat product indicates that it’s time for plant-
based meat to move beyond novel ingredient
representing Western dietary culture and to be
integrated into local food culture. A look into the senior
consumer group places opportunity for plant-based
foods to intrigue their needs in healthier ...

Instant Foods - China

“The instant food market experienced a decline in the
past year due to the significantly-reduced in-home
consumption compared to the pandemic period. Faced
with competition from ready meals and delivery foods,
instant food brands would need to further enhance ‘plus’
attributes in the products and leverage occasion-based
marketing to sustain ...
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Senior Food and Drink Solutions -
China

“Health is in the lime light but indulgence still matters
to seniors. In short term, nutrition label and health
claims are still key consideration. In the long run,
seniors are looking forward to specialized indulgent food
and drinks which balance nutrition and taste well.
Claims associated with dysfunction and ease ...
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