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Car Purchasing Process - China

“The sales of SUVs will continue to grow but the SUV is
going to reach saturation point. It comes as no surprise
that German brands dominate consumers’ future car
purchasing plans and that 4S stores are the major
purchasing channel for consumers. However, it is a
surprise to see that ...
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Car Finance - China

“Chinese consumers’ car financing methods are still
conservative, especially consumers in tier two cities.
Bank is the main car finance method for consumers. The
top three methods that surveyed respondents chose are
household savings, car-specific loans from banks and
personal savings (48%, 46% and 46% respectively). On
the other hand ...
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Car Hire - China

“Chinese consumers rent cars mostly for domestic self-
drive tour and visiting family or friends. Consumers
with a high income tend to rent for self-drive tour and
the low income group like to rent for visiting family or
friends. Males aged 30+ usually use B2C platforms for a
specific and personalised ...
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