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Menu Insights - China

“Consumers want a focused menu from restaurants to
show expertise and authenticity. As they are getting
more explorative with different types of cuisines, there is
opportunity for more specialised restaurants featuring
niche regional and exotic cuisines. On the other hand,
Chinese light meal is another area worth tapping into
given ...

August 2017
BARIR SR ERE THGLRK - China

MEHBRENRRABRBEANAIMET | PEBRIRSAR

EERBURTIZIFEGER, MR SRR R SR
MRFIHEMLES  UHNESH QM. THERERRTK
ERPIERFIH TS , Bt , FEE 5B AT

BEEF—MIER.

-tz , BRRATIm

July 2017
On-trade Alcoholic Drinks - China

“China’s on-trade alcohol market is undergoing a decline
due to consumers’ rising health concerns. Brands should
try to associate their alcohol products with modern and
healthier occasions to encourage more orders. There can
also be an opportunity for special home-made alcoholic
drinks as consumers continue seeking novel experiences
they cannot ...
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