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Consumers and the Economic
Outlook Q1 - UK

“Even before the conflict in Ukraine, inflation had
become the biggest concern for consumers, brands and
the British economy for 2022. Households are set to
endure the biggest squeeze on real incomes in decades,
and the conflict in Ukraine will only add to existing
inflationary pressures. This is seen in ...
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Online Grocery Retailing - UK

“The online grocery market defied expectations in 2021
by putting on further growth following the monumental
uptick in demand caused by the pandemic in 2020.
Rebalancing between stores and online will come in
2022, but it is clear the legacy boost to the online
channel will be larger than first ...
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