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“Global cuisines remain a conduit of both creativity and
comfort despite the volatility of the past two years.
Slight shifts are emerging pointing to signs that while
mainstream cuisines remain popular consumers are
exploring beyond the classics. While interest in
exploration signifies innovation opportunities, brands
will need to offer balanced ...
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Trending Flavors and Ingredients
in Dips and Sauces - US

“Consumer interest and engagement in the dip and
sauce category is strong and was heightened by the
pandemic. Though an uncertain economy threatens to
stunt growth, dips and sauces can be positioned as a
relatively inexpensive solution to add quality flavors to
everyday dishes.”
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Trending Flavors and Ingredients
in Non-Alcoholic Beverages - US

“In recent years, the non-alcoholic beverage category
has capitalized on consumers’ pandemic-driven cravings
for comforting flavors and desire for functional
ingredients. Now, record-breaking inflation and
continued labor and supply challenges threaten to stunt
innovation and category growth. Successful flavor and
ingredient innovation within non-alcoholic beverages
will need to focus on ...
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