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Live Streaming Commerce - China

“Live streaming shopping no longer just means low
prices for consumers. Future opportunity lies in
generating higher-quality content. This requires brands
to develop a live streaming strategy that considers both
sales and brand influence. Meanwhile, it illustrates that
live streaming commerce has entered the second stage
of competition — one ...
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Private Traffic: Direct-to-
Consumer Retailing - China

“Despite the enthusiasm surrounding the potential of
direct-to-consumer retailing, it has not seen anticipated
growth. Brands need to reconsider their strategies on
DTC channels in the post-epidemic era. Delivering
brand values and philosophies through high-quality
branded content and experience online and offline
should be a priority for enhancing consumers’ loyalty ...
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Beauty Retailing - China

“Despite tough challenges in 2022, the lifting of the
COVID-19 prevention and control policies will see
consumers purchasing more BPC products and
returning to physical stores. With spending sentiment
becoming less impulsive and more driven by quality and
experience, it will be important for both online and
offline channels to ...
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