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Leisure Outlook - UK Consumers and the Economic
Outlook - UK

“The coronavirus outbreak presents a catastrophic
threat to the sector both in the short- and long term.
Meeting Brits in the home can help mitigate losses for
some, for example through virtual entertainment and
delivery food services. Transparency and flexibility will
be welcomed by consumers.”

“The UK left the EU with consumers still expecting
Brexit to have a negative overall effect, but with much
more positive views than in previous months. The clarity
provided by the General Election and delivery of Brexit,
continued high employment and above-inflation wage
rises, have combined to pushed Mintel’s consumer ...
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Hobbies and Interests - UK

“The power of hobbies to improve mental wellbeing is
set to drive growth throughout 2020. Meanwhile,
creative hobbies are enjoying a renewed interest from
younger crowds as urbanites look to switch off in the
digital age and spend quality time with friends.”

January 2020

Major Sporting Events - UK

“Strong public interest in major sporting events will take
on a wider significance in the coming decade as the UK
seeks to use its status as a top tier sports host to
promote post-Brexit Britain on the global stage.”

— David Walmsley, Senior Leisure Analyst
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