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Marketing to Outdoor Lovers -
China

“The outdoor market in China is a new emerging
market, although outdoor activities have been popular
for years thanks to consumers’ increasing incomes and
willingness to participate. Outdoor lovers, especially
when seeking professional guidance, find it difficult to
make choices. It is essential for outdoor clothing and
equipment brands to ...
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Trends in Health and Wellness -
China

“Consumers are taking back control over health issues
by fighting against anxiety and stress in their own ways.
Mental health is receiving more attention, as keeping a
positive mind-set is considered most important by
almost every one. They are more aware of the
importance of maintaining healthy lifestyles as well ...
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Living in Lower Tier Cities - China

“Gaps between tier one and lower tier cities are
narrowing both in educational and economic respects.
Consumers in lower tier cities show a strong willingness
to pursue the latest trends, driven by the fast spread of
information, but have less products and services
available to them compared to those in ...

January 1970

Attitudes towards Luxury - China

“With the Chinese luxury market maturing, Chinese
consumers are now seeking help from luxury brands to
make a personal statement that shows their unique
identity and better reflects their personality. Going
forward, luxury fashion houses will need to have
strategies in place to capture the rising younger luxury
consumers with ...
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