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Holiday Booking Process - China

“Companies can gain more market share through
providing comprehensive holiday products. To compete
with online booking channels, traditional travel agencies
need to aim at outbound travellers and premium
tourists and focus on improving their consumer
experience. Moreover, it is also possible to boost sales
revenue through encouraging tourists to take ...
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Holiday Trends - China

“The future growth of the demand for travel comes from
family travellers who are eager to experience immersive
local culture in a leisurely way. In addition, long
weekends and the sharing economy will further boost
the holiday market in China.”

— Gordon Gao, Senior Analyst
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JJE - China Hotels - China

“FERIREFFEVEEM SRR EBENRE T , FEEE “The hotel industry in China has grown rapidly in recent
TR EERIB KR |, ASRIBKATRMAY RN, &AT years, thanks to the development of the low-end budget
TR, HHRARSESNE JE M ELIRITAE. hotels segment and the high-end luxury hotels segment.

Projections for future growth are also positive.
Competition among companies is extremely fierce,
especially among economy hotel chains and online
travel agents."
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