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Online Gaming and Betting - UK

“After a period of impressive growth, the UK online
gambling market has started to face some headwinds,
which will hinder near-term growth prospects.
Smartphone penetration appears to have levelled off,
while increased regulatory scrutiny on the gambling
industry has resulted in a more difficult operating
environment. Despite these challenges, well-capitalised
...

Beauty Online - UK

“The online beauty market has benefitted from a desire
amongst consumers to experiment with new brands and
products. However, competition is intense and the
prolific discounting is expected to subdue market
growth in future as consumers now expect to buy beauty
and grooming products at a discounted rate when
shopping ...

Consumers and the Economic
Outlook - UK

“Brexit has been delayed again. The public faces a
Christmas general election. And the economy narrowly
avoided a recession in September. It is no wonder, then,
that consumer confidence has taken a hit. However,
financial well-being is holding up and the vast majority
of people think they’ll be OK in ...

Mobile Device Apps - UK

“The mobile apps market is continuing to go from
strength to strength with consumers spending more on
apps each year. Offering an unobtrusive ad experience
for free apps is still crucial, however, as app developers
risk losing users altogether if ads are not implemented
correctly. The solution seems to be ...
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