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Consumer Attitudes Towards Fine
Dining - UK

The economic turbulence of recent years, coupled with
mounting food and other bottom line costs, has had a
significant impact on the eating out market in recent
years leading to a contraction in value terms. However,
the industry has proved more resilient than during
previous recessions partly due to increased ...

Sandwiches and Lunchtime Foods
- UK

This report focuses on the impact of the recession on the
lunch meal occasion within the eating out market,
although it also refers to trends in the in-home market
in order to explore consumers’ wider lunchtime habits.

Alcohol in Restaurants - UK

Consumer confidence is low and there is an increased
focus on saving and paying down debt. However, whilst
consumers are more reluctant to ‘splash out’, they
continue to prioritise ‘experiences’ when they do, with
eating out tapping into this demand.

Foodservice - UK
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