
December 2008

October 2008

June 2008

March 2008

February 2008

Women's Magazines - UK

The market for women’s magazines is estimated to be
worth £700 million in 2008, up by 21% in value on
2003 compared to 7% in volume. This is a sound
performance for a mature market sector in a crowded
and changing media environment. However, sales have
fallen back since 2006.

Children's Comics and Magazines
- UK

The market for children’s magazines is worth an
estimated £136 million in 2008 having grown strongly
in value, up by 44% in real terms on 2003. Always fluid
in its composition – over a quarter of current titles have
launched post-2006 – a mix of refreshment of
established favourites plus ...

UK Film Industry (The) - UK

Following on from a strong year for production in 2006,
2007 was a good year for the UK film industry. UK films
not only accounted for 28% of the UK box office (up
from just 19%), but also picked up a string of accolades
– including six Oscars.

Teenage Magazines - UK

Teenage magazines have declined far more steeply than
any other print sector in the UK, and this report will
distinguish the reasons why.

Radio - UK

The UK radio industry is approaching a crossroads: it
has more platforms available to it than ever before,
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meaning it faces more opportunities and more threats
and some difficult and far-reaching decisions over its
future direction.
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