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Consumer Spending Sentiment -
1H - China

“China’s economic development is recovering after the
relaxation of COVID-19, but is still facing pressure and
challenges. Consumers’ financial situation remained
stable, and consumer confidence also picked up. The
cautious consumption mentality will still be maintained
in 2023. Revenge spending will be concentrated in
sectors that can bring instant happiness ...
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The Chinese Consumer: the Year
of Restoring - China

“A recovery is imminent, but it may not be so swift.
People yearn to reconnect with the world and live in a
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Marketing to Over-55s - China

“China is experiencing rapid growth in its older
demographic, while stereotypes of old people have to be
broken. In reality, the over-55s are a complex group of
consumers; they are modern and independent
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relaxed, healing way. However, lifestyle changes brought
about by the pandemic, such as attention to health and
hygiene and cautious consumption sentiment, will
continue in the short term ...
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Marketing to Gen Z - China

“Gen Zers are doing both addition and subtraction to
find balance in life, instead of ‘wanting it all’. On the one
hand, they long for more high-quality experience and
enriched social network and interactions, while on the
other hand, they seek solutions to free themselves from
unimportant things, invalid socialisation ...

consumers who are increasingly adapting to digital tools
and channels, while at the same time highly reliant ...
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Marketing to Young Families -
China

“The attitudes of young parents towards childcare have
changed remarkably. They increasingly focus on the role
of 'companionship' in the development of their children.
As the need to reduce children's study load becomes
clearer, the protection of children's childlike innocence
and creativity is becoming a more important issue ...
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