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Private Label Food and Drink -
Europe

Across Europe, development of private label offers has
been a key point of focus for the major food retailers.
Faced with a tough economic climate and increased
competition, investment in such areas is seen as an
important means of both differentiating against the
other major players and of protecting margins.

European Retail Handbook -
Europe

This is the 15th edition of the European Retail
Handbook. Like its predecessors, it is designed as an
affordable, practical and manageable reference work,
unparalleled in the breadth, depth and quality of its
coverage. This year, we have expanded coverage to
include 36 markets, with the recent additions of ...

Luxury Goods Retailing -
International

“We are on the cusp – in two respects. Longer term
trends herald the usurpation by Asia of Europe as the
largest luxury goods market by revenues. More
immediately, and worryingly, financial crises in Europe
and the US threaten a stalling of the global economic
recovery and will certainly have ...

Retailing in Emerging Markets -
Europe

For the 2011 edition of the Retailing in Emerging
Markets report we have added a number of new markets
to extend our coverage. As a result this year’s edition
includes coverage of 15 European markets in Central
and Eastern Europe, plus Turkey. The new markets
covered in this edition are ...

Retail Exposure -
International
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Asia-Pacific Retail Handbook -
Asia Pacific

Now in its seventh year the Asia-Pacific Retail
Handbook is designed to complement the European
Retail Handbook, which is currently in its 14th edition.
This year’s Asia-Pacific Retail Handbook has been
revamped, offering the reader a wider range of countries
as well as more in-depth profiles of 25 of the ...

Retail Exposure -
International
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