MINTEL

March 2021

RRAMB——FKKIE (TH¥F) -PE -
China

P RIBBERHENRE S AMFRNERENSBEE , [
BB &S B2020F KRB |, & E S KSN
THERTWT, FRERXRIETIRER T I, AT
FEXBRIBMTTIZEISNE , RN PIERE T IR
B, XEHIZNEPABLRE , MBERKEEE.
Hh  IBBREAZIH , TG RIHEIINSIH LK)
ARRET S R —AFIF, EXBRIMPTNTHI | IHTRENMS
FEBMERYR , AR N EHE R PR ST FIK
PRI RIAER L. 7

— 83, IR

February 2021

SMEIIIHEE - China

“FERIEIUE T T EMEE R Tzt , LATHIMHE
HHRTESEREN. BR , BEHHFEBIGHIERK
IR ARE U BTINHE | FRECINHERRE B AL o0 TR O /&
AR, NRFE, EASHURESBIRENE MK
fm. LA, REEESKAWIHT , —AEEELIHENIHE
FROVEBEMEEESE , H—HERRAERWIHHE

— I, BIRAATID

January 2021

Menu Insights - Tea Houses 2H -
China

“Pressure to enlarge the consumer base and jack up unit
prices continues to mount, while the COVID-19
outbreak halted the dominant out-of-home
consumption in the first couple months of 2020.
Combined these factors have negatively impacted the tea
house business. In order to get ahead in this saturated
market, players ...
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“The COVID-19 outbreak shored up retail coffee
products’ position in the market, posing competition for
fresh coffee. However, the fact that consumers are
becoming quality- and taste-driven gives players an
opportunity to serve coffee drinks with rich mouth-feel,
innovative flavours, formats and functional ingredients.
Additionally, dominant players can innovate around ...
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