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December 2012

Attitudes Towards and Usage of
Full-Service Restaurants - China

“Slowing growth in China’s full-service restaurant
industry overall and rising costs are putting greater
pressure on restaurants to differentiate themselves.
Meanwhile, although increasing consumer spending
power on the Mainland implies growth opportunities, it
also means greater customer discernment in terms of
taste, quality, and hygiene standards of restaurants
throughout the ...
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Teahouses and Coffeehouses -
China

“Café chains only really began to appear in China in the
late 1990s, and have grown very rapidly in number
since, while the tea house sector has struggled to find a
response in terms of a successful organised, branded,
franchised chain. Yet both sectors remain locked in
competition for the ...
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