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Attitudes towards Healthy Dining
Out of Home - UK

"Despite the attention attracted by healthy eating, the
emphasis needs to be on taste first and health second in
the foodservice, as eating out remains a leisure activity
at heart."

– Helena Childe, Senior Foodservice Analyst

Burger and Chicken Restaurants -
UK

“A slower-growing core user base places an onus on fast
food operators to work ever harder to engage with them.
Using digital technology to a greater extent and making
restaurants more inviting as a place to socialise should
help them to do so.”

– Richard Ford, Senior Food and ...

Consumers and the Economic
Outlook: Quarterly Update - UK

“The generally positive outlook of the economic climate,
and the benefits that are gradually being witnessed at
the individual level, means that the people of Britain are
finally regaining their confidence. For the first time
since the economic downturn, Mintel’s data shows that
more people feel better off compared to ...

Eating Out: The Decision Making
Process - UK

“Competition for the leisure pound means that
foodservice operators cannot rely on rising real wages
alone to prompt higher spend. Innovative restaurant
design can help them create standout. While making the
restaurant experience more engaging, interactive
features can also bolster secondary expenditure.”

Foodservice - UK
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