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Beauty Online - UK

“The money saving appeal and convenience of shopping
online has resulted in consumers becoming increasingly
comfortable on e-commerce platforms. Engaging with
consumers and encouraging online shoppers to browse
can help the online experience become more appealing
than in-store.”

Digital Trends Winter - UK

This report examines the trends in consumer technology
and digital media in the UK, looking at changes in device
ownership over the past three months, consumers’
purchasing intentions and changes in online activity,
and analyses what industry developments are driving
these changes.

Holiday Planning and Booking
Process - UK

“Booking times have been getting increasingly shorter in
recent years. This process has been accelerated by the
economic downturn, subdued household income and the
rising cost of living, as financial uncertainties have
forced more consumers to adopt a wait and see
approach. However, there is also a deeper trend at ...

Online Gaming and Betting - UK

“Sportsbook and smartphone gambling remain the main
drivers of the online gaming and betting market, but the
rapid pace of growth seen in each segment means the
industry is already having to think about where they go
in the long term. This may mean questioning the
platform neutrality that has ...

Consumers and Technology in
Financial Services - UK

“As ownership of smartphones, and tablet computers
continues to rise, more consumers will be using these
devices, in combination with a PC, to manage their
personal finances. It is essential that the services offered
via these devices are as closely integrated as possible.”
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